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Denne presentasjonen har to deler

1. En presentasjon over markedet for pelagisk fisk i 
Nigeria. Første del trekker på presentasjonen professor 
Rashid Sumaila hadde for prosjektet i Barcelona 15. nov 
2013

2. Aktuell statistikk over import til Nigeria av utvalgte 
fiskearter fra Norge, EU, Russland, Kina, Sør-Korea og 
Chile
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Presentert av professor Rashid Sumaila, 
Barcelona 15. november 2013

Innholdet i presentasjonen er i stor grad laget av stipendiat
Eivind Brækkan, Handelshøgskolen UiT. Sjømatrådet har gitt
uvurderlig hjelp i framskaffing og validering av data. 

The Market for Pelagic Fish in Nigeria
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Nigeria

• 170 million inhabitants;
• Africas 2nd largest

economy;
• World’s 30th largest 

economy;
• Yearly GDP growth 6 - 8 

%;
• 2.5-3 % annual population 

growth.
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Projections for Nigeria

• 2014 – Africas largest economy
• 2020 - 210 million inhabitants
• 2020 – World’s 20th largest economy
• 2050 World’s 5th largest economy
• Income & population growth + urbanization -> 

increased fish consumption
• Fish demand greater than domestic production.
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Fish consumption

• Nigerians consume less than world average (14 vs 18.5 kg/capita/year);
• More consumption near the coast.
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Preferences

• Economic growth -> increased fish consumption, 
improved infrastructure -> cheaper transport 
costs -> even more increase in fish consumption

• Price sensitivity: Nigerians are willing to pay to 
eat fish, but are very price sensitive. They prefer
the cheapest fish -> Pelagic fish compete with all 
fish
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Typical voyage to consumer for imported pelagic
fish
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Nigerian Pelagic Import, main products, MT

Sardines, sardinellas, brisling
or sprats, frozen
Sardines, sardinellas, brisling
or sprats, canned
Mackerel, canned

Herrings, frozen

Jack and horse mackerel,
frozen
Mackerels, frozen
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Gross supply

Gross supply* For Consumption** Share of 
Consumption

2011 2012 2011 2012 2012

Herring 129 000 112 000 129 000 112 000 18 %

Mackerel 80 000 119 000 80 000 119 000 20 %

Sardine/sardi
nella/brisling
/sprat 97 000 100 000 97 000 100 000 16 %

Horse 
mackerel 80 000 130 000 80 000 130 000 21 %

Blue whiting 31 000 100 000 31 000 100 000 16 %

Other 48 000 47 000 48 000 47 000 8 %

Total 465 000 607 000 465 000 607 000 100 %
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Market access issues

• Several reforms in place to make Nigeria self-sufficient in 
food

• The Federal government is imposing import restrictions 
to «boost domestic production»

• Consequences for future imports of pelagic?
– «Under the table» imports? Will increase the cost of 

getting the product to the consumer
– Reduction of imports?
– Elimination of imports?
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The future for pelagics in Nigeria

• High economic and population growth
• Improving infrastructure (roads, electrisity) -> lower 

transport costs -> increased demand
• Large potential for market growth
• Domestic production does not grow as fast as demand
• Pelagic import growth influenced by competition from 

other fish
• Import restrictions can have devastating consequences 

for pelagic fish imports
• Where will the fish go if Nigeria shuts down imports?
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Del 2 av presentasjonen
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Statistikk 2012-2014. 
Tallene er skaffet til veie av Sjømatrådet og bearbeidet 
for denne presentasjonen av T Vassdal 

Tabellene er organisert på følgende måte
1. Norge 

a) Tørrfisk
b) Sild og makrell

2. Russland – bare pelagisk
3. Chile – bare pelagisk
4. EU27 – tørrfisk, sild og makrell
5. Kina – Alaska Pollock, tilapia og sild
6. Korea – Alaska Pollock, sild og makrell
7. Nigeria importtall

a) Samlet oversikt pelagisk import
b) Samlet oversikt kvitfisk (eksklusiv tørrfisk)
c) Samlet oversikt tørrfisk
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Norge
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Russland
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Chile
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EU27
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Kina
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Korea
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Pelagisk til Nigeria 2012-13
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Relativ fordeling eksportland 
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Kvitfisk (ekskl. tørrfisk) til Nigeria
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Relativ fordeling kvitfisk
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Tørrfisk til Nigeria (tonn pr måned)
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Relativ fordeling tørrfisk til Nigeria
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Slutt på presentasjonen
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